
There has been an increasing amount of
hype around the RFID implementation
by Wal-Mart since the announcement

was made in June of 2003. The January 2005
deadline passed for the first tier implementation
of RFID by Wal-Mart’s 100 largest suppliers.
There are a number of components involved
with the implementation of this technology, as
well as a number of concerns and obstacles to
overcome. RFID may be the coveted “Holy
Grail” to revolutionize the supply chains of retail.

RFID, radio-frequency identification, has a
long history dating back to World War II.  War

planes were identified as friend of foe, and
missiles today are still tracked by RFID
devices.  Other industries that have reaped the
rewards of the technology during the past
decades are transportation, including the 
E-Pass tolls, manufacturing for component
management through production lines,
livestock management, and security. 

Electronic Article Surveillance (EAS) was the
first and continues to be the most widespread
use of RFID in retail.  We have all heard them
before…that crazy beeping when someone
walks out of a store or library without

2005 Corporate Sponsors

Adolfson & Peterson Construction
The Avalon Group

Barna, Guzy & Steffen, Ltd.
Bremer Bank, N.A.

Brookfield Properties (US) LLC
The Business Journal

CB Richard Ellis
CSM Corporation

Cambridge Commercial Realty
Colliers Turley Martin Tucker

The Collyard Group L.L.C.
Commercial Partners Title, LLC

Cuningham Group Architecture, P.A.
Dalbec Roofing

Exeter Realty Company
Faegre & Benson LLP

Fantastic Sams
General Growth Properties, Inc.

Gray Plant Mooty
Great Clips, Inc.

H.J. Development, Inc.
Heitman Financial Services LLC

J.E. Dunn – North Central
J.L. Sullivan Construction, Inc.

Jones Lang LaSalle
KKE Architects, Inc.

Kraus-Anderson Companies
LandAmerica Commercial Services

Landform
Larkin Hoffman Daly & Lindgren Ltd.

LaSalle Bank N.A.
M & I Bank

Madison Marquette
Messerli & Kramer, P.A.

Midwest Maintenance & Mechanical, Inc.
NorthMarq Capital, Inc.

Northtown Mall/ Glimcher Properties
Oppidan, Inc.

Opus Northwest LLC
Park Midwest Commercial Real Estate

Paster Enterprises, LLC
RLK-Kuusisto Ltd.

RSM McGladrey, Inc.
RSP Architects

Reliance Development Company, LLP
Robert Muir Company

Ryan Companies US, Inc.
SUPERVALU, INC.
Target Corporation

TCF National Bank Minnesota
Towle Financial Services

U.S. Bank 
United Properties

Venture Mortgage Corporation
Weis Builders, Inc.

Wells Fargo Bank, N.A.
Welsh Companies, LLC

Westwood Professional Services, Inc.

news
Volume 19, Number 3 March 2005

F e a t u r eRFID: The Holy Grail for 
the Supply Chain

by Ferne L. Sofio, Paster Enterprises

RFID continued on page 2  

Location: Lakeville – NEQ of I35 & 
185th Street

Month/Year Opened: October 2002

Owner: The Avalon Group

Managing Agent: Jenny Lenhart

Center Manager: United Properties

Leasing Agent: Tricia Pitchford, United
Properties  952-820-8763; Mike Sims, United
Properties 952-893-8288; Brandon Champeau,
United Properties 952-893-7589

Architect: Pope Associates

Construction Contractor: Kraus-Anderson

GLA: 270,000 sf currently with an additional
300,000 sf available in future phases

Current Occupancy: 91.3%

Number of Stores: 8

Anchor Tenants: SuperTarget, Marshalls,
Applebee’s, Hollywood Video

Market Area Served: Lakeville and
surrounding communities

Additional Facts/Narrative: Phase 2
construction starting this summer with small
shop space for lease as well as anchor
availabilities.  Pad site opportunities for sale
for food users, office/medical or anchor
tenants.  26,000 sf also available adjacent 
to Marshalls.

S n a p s h o tTimberCrest at Lakeville



2005 St. Patrick’s Day
St. Patrick’s Day may have retailers gaining a little luck from
the Irish and seeing more “green” in their cash registers.
According to Tracy Mullin, President and CEO of the National
Retail Federation, the popularity of St. Patrick’s Day
merchandise has been increasing for several years.  That
translates to more sales for retailers of Irish-themed
merchandise.  “From shamrock cookie cutters to traditional
Irish tunes, retailers have been extremely creative in
merchandising for this holiday,”  Mullin says.

msca news 2005 www.msca-online.com2

deactivating a sensor embedded in the
packaging of the product.  These devices,
however, are simpler in nature than the
RFID that Wal-Mart is implementing.

Wal-Mart, the world’s largest retailer, is
one of a handful of large corporations
implementing RFID technology and the
driving force of the technology. The
January 2005 deadline for the 100 largest
suppliers was to achieve pallet and case
tagging in the U.S. By January 1, the next
200 largest suppliers will be expected to
comply, and by the end of 2006, Wal-Mart’s
goal is to have RFID active in all of its
stores and with all of its suppliers.
Following the full implementation in the
U.S., Wal-Mart plans to motivate their
international suppliers.

There are benefits with RFID that surpass
those of barcoding. However, they are
related in that both identify products and
yield valuable data; therefore, the
transition need not be entirely from
scratch. Unfortunately, barcodes must be
scanned by hand, which takes more time
and is subject to the element of human
error. RFID tagged items can be scanned
automatically without unpacking the
contents simply by passing in close
proximity to the readers.

The goal is to better manage inventory as it
progresses through the supply chain all the
way to the store level. Wal-Mart plans to
have two sets of RFID readers in its stores;
one in the back for incoming shipments, and
one in the front of the store that will allow
suppliers to monitor their own inventory.
The goal is to track what consumers are
buying, stock those items and cut back on
other items, and to reduce shrink.  

Although much of the press regarding 
Wal-Mart’s mandates has been about the
requirements placed upon suppliers, Wal-

Mart also has plans to provide value back to
them. Gillette participated in the pilot with
Wal-Mart by tagging its razors. Wal-Mart is
supplying Gillette with data and providing
assistance to optimize the use of the data
collected.  Wal-Mart created an extranet site,
Retail Link, which creates the opportunity
for suppliers to pull data from Wal-Mart’s
system and aid in inventory management. 

Another promise made to suppliers by 
Wal-Mart is to RFID tag the point of
purchase displays on the end caps in stores
during promotions.  Store compliance and
the effectiveness of promotions can also be
measured by suppliers.

Wal-Mart’s “always low prices” tag line
will remain due in part to a full
implementation of RFID.  Technology has
been a key factor in creating and
maintaining a competitive advantage over
competitors.  The additional efficiencies
resulting from RFID will sharpen that
competitive edge and wring even more
costs out of the supply chain. While
implementation costs are high, the
potential savings would yield over $1.3
billion per year to Wal-Mart’s bottom line.
The ROI of this implementation is
expected to be great.

Despite the costs involved, the use of
RFID has increased five-fold since Wal-
Mart began their implementation. The
current estimates for each RFID tag ranges
between 50 and 60 cents per tag.
Forecasters admit that in order to go
mainstream and across industries, that cost
must be reduced to 1 cent to 5 cents per
tag. Those prices are not out of reach; as
more companies implement RFID, the cost
will be driven down. Additionally, new
hardware and software are required.
Fortunately, there is also feverish
competition within the IT community.  

Microsoft, IBM, Oracle and many smaller
platform and software developers are in a

race to develop the tools needed to launch
the mainstreaming of RFID. There are also
companies that offer hosting services
where for a fee the cost associated with the
adoption and management of RFID
implementation is reduced.  In order to
successfully monitor RFID with hundreds
of distribution centers and thousands of
stores, the infrastructure must be there to
support the system and allow intervention
at any point along the way.  

Among the concerns surrounding RFID is
the current lack of standardization among
the components of the technology. Already
EPCglobal has emerged as a standards
setting body that will aid in the creation
standards for chips, readability and
compatibility worldwide. Components
must be interchangeable to reduce
implementation costs. 

This is a long-term commitment.  Realistic
timelines must be set.  Some analysts
predict the adoption of RFID by the critical
mass may come as soon as 2007, while
others are less optimistic and predict full
integration may take 10 to 15 years.  

RFID is going to revolutionize the world.
Similar to Wal-Mart’s push of barcoding in
the 1980’s, the multi-tiered implementation
of RFID architecture, infrastructure and
software by Wal-Mart will have a ripple
effect through retail and the world. As the
world’s largest retailer pushes for full
integration of RFID, it is likely to have
immediate global effects. Wal-Mart
currently receives 50% to 70% of its non-
food items from China. The Chinese
economy is growing rapidly in addition to
being a vital supplier to this retail giant. In
combination, the advancements in
technology will be felt around the world.
RFID is here to stay.

www.acsisinc.com �
www.epcglobalus.org �

____________________________________

RFID continued

Local Irish Pubs Include:

Minneapolis:
Kieran’s Irish Pub
Keegan’s Irish Pub
Molly Quinn’s
Claddagh Irish Pub
Mulligan’s Bar and Grille
O’Donovan’s

St. Paul:
O’Gara’s
Barley John’s Brew Pub
Dubliner
Patrick McGovern’s Pub
Keegan’s Pub
Sweeney’s
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Primary Career Focus:
Retail and Mixed-Use
Development

Company: Solomon
Real Estate Group

Title: Vice President of
Leasing

Hometown: old - Detroit, MI / new - SW
Minneapolis (Linden Hills)

Education: University of Detroit - J.D.,
University of Michigan – B.A.

Family: Husband, Erik, Dog, Klaus (11)

Hobbies:  Travel, book club, spending time
with good friends.

Job History: North American Properties,
Caribou Coffee Company, Buffets Inc.,
Starbucks Corporation, Sears, Roebuck and Co.

Very First Job:  “The” Neighborhood
Babysitter 

Dream Job: Got it. Working with good,
honest people who treat each other with
respect.

Secret Talent:  Good Baker (Bad Cook)

Favorite Food:  Coney Dog (more Cincinnati
than NY)

MSCA Involvement: Joined MSCA in 2003.
Just joined Newsletter Committee this year as
well as the Planning Committee for the Joint
MSCA/ICSC event this fall.

M e m b e r  P r o f i l eAnne Knuth

M a r c hMember News Press releases are printed based upon availability
of space and relevance to the local market.

J.E. Dunn - North Central
General contractor J.E. Dunn - North Central
has hired Kurt Arentsen as senior project
manager responsible for major construction
projects, new business developments in
industrial, healthcare, education, gaming 
and retail markets and Jim Bystrzycki as
project manager working on the Fifth Avenue
Lofts, 212 Lofts in Minneapolis and 
Riverdale Crossing.

Announcing Solomon 
Real Estate Group
Jay Scott, Principal, and Patrick Hart, Principal,
are proud to announce their partnership in
Solomon Real Estate Group.  They are 
pleased to have Anne Knuth, Steve Johnson,
Charles Smoot and Kristin McShane as part of
their team.

Bursing Named MSCA 
Associate Director
MSCA is pleased to announce that Stacey
Bursing has been hired as the MSCA/Caring
Tree Associate Director.  Stacey is a recent
graduate of the University of St. Thomas with a
Bachelor of Business Administration in
Marketing Management.

Murnane Named Senior Vice
President & General Manager 
at Opus
Opus Northwest, L.L.C. is pleased to announce
the promotion of Tim Murnane to Senior Vice
President and General Manager of Real Estate.
He joined Opus in 1984, and has been
successful in office, industrial, retail and
residential developments for Opus.

Stafford Joins Landamerica
LandAmerica Commercial Services is pleased
to announce that Sara Stafford has recently
joined their team.  She will be responsible for
sales and marketing in their St. Paul office.
Her new contact information is 651/227-8571
or sstafford@landam.com.

Upland Exchange & Upland TIC
Sales are Formed
Upland Real Estate Group has formed Upland
Exchange, which will acquire net-leased
properties nationwide to sponsor into its TIC
program, and Upland TIC Sales, formerly Safe
Harbor Properties Exchange, that will market
and sell Upland Sponsored, as well as other,
TIC properties.

msca news 2005
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The stated eq-life mission is to
provide a place where different
approaches to health and wellness

work together.  As health, wellness and
technology continue to converge, they have
created a store that provides the best-
related products under one roof.  The result
is eq-life, where you are able to learn more
about better health, greater well being and
achieving more balance in life. eq-life
combines proven retail and technology
expertise with the expertise of two innovators
in health and wellness:  Park Nicollet
Health Services and PrairieStone Pharmacy.

The concept and development was
spearheaded by Mike Marolt, a 20-year
retail veteran with Best Buy.  eq-life is a
wholly owned subsidiary of Best Buy, and
at this point is a one-store test concept.  
18 months of research with specialized
consultants along with customer focus
groups resulted in the environment and
services that make up the new store.
Research confirmed that this area of health
and wellness and the desire to achieve
balance is of growing importance to men
and women.   

The store just opened at 66 Street and
Xerxes Avenue in the Southdale Square
Shopping Center in Richfield, diagonally
northeast from Southdale.  The store is a
large space, 18,000 square feet, and the
floor plan is designed in such a way as to
emphasize each of the three key areas,
Health, Wellness and Technology.  The
Health area provides health solutions and
exercise equipment leading back to a
PrairieStone Pharmacy, staffed with a
registered pharmacist.  The space
dedicated to Wellness includes personal
care items as well as vitamins and
supplements.  The Technology zone
represents education, entertainment and
electronics including magazines, books,
cards, gifts, CD’s, laptops, LCD TVs,
mobile phones, headphones and blood
pressure monitors.  Free-standing “canyon
walls” provide a sense of circulation and
integrate the various products and services,
emphasizing the interrelationships of
health, wellness and technology.  There is
also a Spa and Salon, where hair cutting,
highlighting, coloring and styling is 

available along with full body massage,
facials, manicures and pedicures.  

A monthly calendar is printed and
available for customer use, offering a
variety of programs, and sales associates,
or “Q” guides, listen to customers and
guide them through the resources of the
store that best respond to their expressed
concerns.  The feel of the store is relaxing
and inviting.  Jazz music permeates the
airwaves.  The space is well lit and the
ceiling and walls are a sage green, while
the flooring is blond wood, light grey
mottled VCT tiles, and some grass
patterned VCT at the entrance.  Large
lifestyle graphics in red, orange and bright
green adorn the upper walls, and blond
wood fixtures and shelving complete the
inviting interior space.  The store hours are
Monday through Friday from 9 am to 9pm,
Saturday from 9 am to pm and Sunday
from 11 am to 6pm. People are searching
for balance in their daily life, and this
concept appears to be the right idea at the
right time.  

www.eq-life.com �
____________________________________

R i s i n g  S t a req-life
by Bruce “Albi” Albinson, Architectural Alliance

C o m m i t t e e  P r o f i l eMarketing & Communications
Committee

RUKAVINA MCCRUM HELM KAMPMEYER MELTON SOLNER

The Sponsorship Committee, chaired
by Ned Rukavina and Bill McCrum
is responsible for raising funds for

MSCA through solicitation of corporate
sponsors.  Sponsorship funds are critical
for the growth and success of the
association, allowing MSCA to provide a
variety of quality services that benefit

members and the retail industry as a
whole.  Each year from October through
March, Committee members solicit
renewals; identify potential sponsoring
companies and follow-up with sponsors
regarding their MSCA benefits.  This year
the collective Corporate Sponsors raised
$101,175 for MSCA.  We are proud to

announce that $8,550 from corporate
sponsorships was donated to The Caring
Tree, which will enable approximately 
244 low-income students in Minnesota to
go back to school with essential new
school supplies!  Please join us in thanking
this committee for their dedication and
hard work!

CO-CHAIRS:
Ned Rukavina, United Properties
Bill McCrum, RSP Architects, Ltd.

MEMBERS:
Jen Helm, United Properties
Mark Kampmeyer, Ryan Companies
US, Inc.
Mike Melton, Shingobee Builders, Inc.
David Solner, Cuningham Group
Architecture, P.A.

Not Pictured Members: 
Christine Moss, Landform
Hans Rasmussen, Opus Northwest LLC



No need to pay to see your credit 
report anymore.  Free reports will
become available in 12 Midwestern
states, including Minnesota on 
March 1st. Credit Report Information: 

Annual Credit Report
www.annualcreditreport.com

Consumerinfo.com
www.freecreditreport.com

Online Credit Info
www.onlinecreditinfo.com

Consumer Credit:
www.federalreserve.gov
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Adolfson & Peterson
Construction

Company Vision:  Value beyond building.

CB Richard Ellis
Company Vision: To be the trusted
advisor to owners and occupiers of
commercial property.

Cuningham Group
Architecture, P.A.

Company Vision: To create memorable
Architecture that enriches our clients and
communities. We do this by partnering
with clients to realize their visions through
the design of the built environment.

Gray Plant Mooty
Company Vision: To be a law firm that
blends traditional quality and values with
contemporary thinking.  We believe in the
attorney as counselor and innovator.  We build
successful relationships on quality service,
personal relationships, trust and confidence.

Jones Lang LaSalle
Company Vision: To deliver exceptional
strategic, fully integrated services and
solutions for real estate owners, occupiers
and investors worldwide.

T h a n k  Y o u !Featured Corporate Sponsors

Credit Reports go FREE.

2005 Capitol Hill Session

Three major items will be
reintroduced when the 109th
Congress meets this year. 

Real Estate Mortgage Investment
Conduits: The National Association of
Realtors and CCIM Institute took on the
issue of real estate mortgage investment
conduits, or REMICs.  Created by
Congress in 1986, REMICs are tax
vehicles that make it simpler to issue real
estate-backed securities by allowing loans
to be grouped into securities.  Certain tax
code changes would eliminate
impediments and unleash their even
greater potential.  Roughly a quarter for all

outstanding securitized debt is a
commercial loan; however, federal rules
restricting securitized loans discourage
borrowers.  The Real Estate Mortgage
Investment Conduit Modernization Action
is likely to be introduced this year, which
could amend the REMIC rules to allow
more common property modifications.  

Terrorism: The Terrorism Risk Insurance
Act requires insurance carriers to offer an
additional year of terrorism insurance,
which expires this year.  An additional
TRIA extension will allow commercial
property owners to obtain terrorism
insurance beyond 2005.

Bankruptcy Reform: Congress will likely
reintroduce the Bankruptcy Abuse
Prevention and Consumer Protection Act
again this year.  Bankruptcy reform
legislation of the last several years
addressed many areas of bankruptcy
practice.  Past bills included provisions
dealing with shopping center bankruptcies,
a key issue for the commercial real estate
industry.   Currently, the law permits
tenants who declare bankruptcy 60 days to
assume or reject leases; however, courts
routinely extend this time period for
months and even years.  To a landlord, the
impact of this delay can be severe. �

●  Sears, Roebuck and Company
announced a new off-mall format:  Sears
Essentials.  The mid-sized format, set to
debut this spring, will emphasize products
that are essential to home and family life. 

● The ICSC Spring Convention Leasing
Mall and Trade Exposition will be May
22-25, 2005.  

● Pier 1 is renaming its 40-unit chain’s
stores CargoKids stores to Pier 1 Kids.

● OfficeMax announced that it is changing
the name of its print-for-pay business from
CopyMax to OfficeMax Print and
Document Services.

Around the MarketplaceRetail Tidbits
compiled by Lisa Diehl, McDonalds’s Corporation



Spring is Here! 
March 15, 2005 – 2004 income tax returns must be filed or
extended for calendar-year corporations.  If the return is not
extended, this is also the last day for calendar-year
corporations to make 2004 contributions to pension and 
profit-sharing plans.

March 20, 2005 is the first day of Spring!  It may not seem
like it, but warm weather is just around the corner.  

Swimming in Money: Minnesota’s quarters will come
rolling off U.S. Mint lines starting march 14 and become legal
tender April 4.  If you’re looking for the coins, they’ll be at a
ceremony April 12 at the State Capitol.  The Mint will give
single quarters to those 18 and younger, and will sell quarters
to adults.  Availability at individual banks depends on when
they place orders with the Federal Reserve Bank.

2005 Event Schedule
Our monthly program meeting date is the first Wednesday of
every month.  All meetings will be held at 8:00 a.m.
(registration at 7:30 a.m.) at the Sheraton Bloomington Hotel
unless otherwise noted or publicized before the program.
Program topics and location are subject to change.

Wednesday, April 6 (Afternoon) – Geographic Focus
Holiday Inn Minneapolis Metrodome

Wednesday, May 4 – Development

Wednesday, June 1 – Industry Trends

Monday, June 20 – Annual Golf Tournament 
Majestic Oaks Golf Course

Wednesday, July 6 – Professional Development

Wednesday, August 3 – Retail Focus
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This article will update retail 
activity for the area south of 
the Twin Cities along I-35 from

Faribault to Owatonna, MN.

Faribault – New stores opened include
Walgreens, two Kwik Trip stores and a
Hy-Vee gas operation.  Aldi is building a
500,000 sf warehouse.

Faribo West Mall anchors include
JCPenney, Cinema 6, Family Dollar,
Thrifty White Drug, Big Lots, Jo-Ann
Fabric and Wal-Mart.  Future expansion 
of the center is under consideration. 

The closed Lavender Inn has been
demolished and a new development called
The Village is under construction.

Medford – Medford Outlet Mall is 
located between Faribault and Owatonna.
Medford Outlet Mall has 45 stores.  Its
newest stores are Dress World, Diversified
Electronics and Mustard Seed Primitives.
Several vacant spaces are available and
additional vacant land for future expansion.

Furniture Outlet Strip is located just south
and is anchored by Furniture Outlet
USA/Ashley Furniture Homestore.

Owatonna – Located at the north end of
Owatonna is Cabela’s, a 159,000 sf

sporting goods store opened in 1998.  The
store has become a mecca draw with some
4 million annual visitors.  As a result of
Cabela’s draw, a number of retailers have
located nearby including Wendy’s, Kwik
Trip, Auto & Truck Plaza, Timber Lodge
Steakhouse, Holiday Inn Hotel & Suites,
Comfort Inn, Liquor Store and
Sportsman’s Grill which is under
construction.  Additional vacant land is
available for future development. Cabela’s
has opened an outlet store in the former
Transportation Museum.  

A growing retail focal point is developing
in the area of the Wal-Mart Supercenter on
Highway 14 just west of the I-35 interchange.

John C. Marceau and Jeffrey S. Drexten,
Principals of ACACIA Real Estate
Partners, LLC continue to develop the
retail area west of Wal-Mart.

Initial improvement began with the
development of a 152,000 Wal-Mart
Supercenter, the lead anchor, McDonald’s,
Culver’s and Murphy Oil.  Subsequently
ACACIA began construction and leasing of
Owatonna Commons in which the first
phase contains 18,420 sf retail strip center
(now open).  Tenants include MGM Wine &
Spirits, Radio Shack, Tapp the Sun, Anytime

Fitness, Delux Nails, Gamestop, Supercuts
and GNC.  Ruby Tuesday’s will open in the
spring of 2005 on an outlot and phase two
construction is planned to add a two to
three tenant 40,000 sf center expansion.

Adjacent to the development, Lowe’s is
under construction with an 160,000 sf
home improvement center.  In the coming
months Kwik Trip will break ground on 
a full service gas convenience store 
and car wash and ACACIA will begin
constructing a second retail strip center
which will contain 12,260 sf and house
cellular, hair, coffee and other food tenants.
It has been rumored that Kohl’s has been
scouting the area for a location. Currently
ACACIA has three additional pad sites
available.  For information call John
Marceau or Jeff Drexten at 952/475-2255.

Stores opened in other areas of Owatonna
include Northwoods Cinema 10 Theaters,
Arby’s, KFC, Kwik Trip and Walgreens.
Bridge Street Square, a new strip center 
on Bridge Street has opened.   Stores
include Hollywood Video, Starbucks, 
Papa Murphy’s with some remaining space
available.  Cedar Mall is slowly becoming
non-retail office space and the former 
Wal-Mart building is still vacant and
available.       �

M a r k e t  U p d a t eFaribault/Medford/Owatonna, MN
by Terry R. Smith, TRS Commercial Real Estate, Inc.
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Who: Paul Doherty of General Land
Corporation

What: “Digital Retail – Beyond the
Comfort Zone”

When: Wednesday, February 2nd

Where: Sheraton Bloomington Hotel

Synopsis: 
Imagine a world where your wristwatch is
your wallet, and your identity is on a
microchip embedded in your jewelry or
clothing. Imagine a place where your
shopping history can be traced and specific
commercials are broadcast to your cell
phone as you pass stores offering products
you need. Imagine touring an entire
shopping center before it has even broken
ground for construction. Imagine offering
tenants, located thousands of miles away, a
real-time walk through of their lease
spaces modeled on the web. Imagine
managers instantly referring to drawings
and history of a property and then turning
on the heat, all from a palm pilot. This
isn’t science fiction; it’s happening now. If
you are not utilizing such technologies
now, it’s only a short matter of time until
your competition will.

Highlights:
• The US is looked upon as a second or
third tier market for consumer and
business technology application. European
and Asian markets are already capitalizing
on innovations that haven’t even entered
the US market yet.

• Data carries more value than documents.

• During the life of a given retail
development in today’s market - 30% of
design, construction, and ongoing
operations costs are due to inefficiencies
brought on by poor use of information
technology. 

• Integrated technologies are finding their
way into all aspects of culture and
commerce. The retail and real estate
industries are not immune to these changes.

• Kids in Europe can use their cell phones to
buy a can of soda from a vending machine.

• Octopus Cards in Hong Kong can be
used to pay for mass transit, retail, or
services along the line, the same
technology is imbedded in chips in
clothing and jewelry.

• Interactive holograms ala “Star Wars” are
being applied in the entertainment and
design industries right now.

• RFID tags are currently being used 
by Target and Wal-Mart to track all
merchandise in their stores. They can show
consumer trends instantly, and be used for
interactive displays in store.

• It is not enough to just be connected to
technology. How do you leverage that
connection for profit?

For more information:
Paul Doherty’s web site

www.general-land.com �
Related sites:              
http://en.wikipedia.org/wiki/Octopus_card �

____________________________________

P r o g r a m  R e c a pGeneral Land Corporation
by Christopher Naumann, KKE Architect, Inc.

Speaker: Paul
Doherty – General
Land Corporation 

Moderator: Paul
Nyquist, CSI, CDT –
J.B. O’Meara Co.

March Professional Showcase
Erdahl Aerial Photos has been providing
aerial images and graphic arts service to the
commercial real estate community for 20
years. Jerry Ciardelli is company owner and
is actively involved in MSCA serving on
the research Committee.
Today all their products are captured and
produced using digital technology enabling
them to provide a final product to our clients
in hours not days.

Jerry J. Ciardelli, President
Erdahl Aerial Photos

Bookmark
Put The Moose on The Table by
Randall Tobias with Todd Tobias.
Through the story of his life and
career, Tobias, the former chairman
and CEO of Eli Lilly, explains what
it takes to be an effective company
strategist and people manager.
Lesson number one:   Confront big
problems instead of trying to ignore
them – they won’t go away.  In
other words, “put the moose on 
the table.”

Stop Selling, Start Partnering by
Larry Wilson with Hersch Wilson.
Wilson shows how to become so
intertwined with your customers
that you begin to wonder whom
you’re working for – your firm or
that of the customer.  A fresh look
at selling.

Powerful Conversations by Phil
Harkins.  Leadership expert
Harkins shows how leaders can
impact growth and productivity in
their companies through the
techniques of powerful
conversations.  Based on years of
study with Fortunue 500 leaders.

Read a good book lately?  
Contact Deb Carlson at
dcarlson@northstarpartners.net
with your reading recommendation 
for upcoming Bookmark columns. 



Minnesota Shopping Center Association
8120 Penn Avenue South, Suite 555
Bloomington, MN 55431

for the 14th Annual 
MSCAGolf Event!

MARK YOUR CALENDARS

Easter 2005
Ninety million chocolate Easter bunnies
are produced each year. Candy is a
relatively recent Easter tradition.
Chocolate eggs, the most popular Easter
candy, were first made in Europe in the
early 1800s.

Chocolate bunnies should be eaten ears
first, according to 76% of Americans. Five
percent said bunnies should be eaten feet
first, while 4% favored eating the tail first. 

Adults prefer milk chocolate (65%), to
dark chocolate (27%). 

Each Easter season, Americans buy more
than 700 million Marshmallow Peeps,
shaped like chicks, as well as
Marshmallow Bunnies and Marshmallow
Eggs, making them the most popular non-
chocolate Easter candy. In 1953, it took 27
hours to create a Marshmallow Peep.
Today it takes six minutes.   Yellow Peeps
are the most popular, followed by pink,
lavender, blue, and white.

Americans consume 16 billion jellybeans
at Easter, many of them hidden in baskets.
If all the Easter jellybeans were lined end
to end, they would circle the globe nearly
three times. Jellybeans did not become an
Easter tradition until the 1930s. They were
probably first made in America by Boston
candy maker William Schrafft, who ran
advertisements urging people to send 

jellybeans to soldiers fighting in the Civil
War.  Children indicate their favorite
Easter jellybean flavors are cherry (20%),
strawberry (12%), grape (10%), lime
(7%), and blueberry (6%).

Easter Around the World: In Greece,
people paint hard-boiled eggs red and
bake them into sweet bread loaves on the
Thursday before Easter. The red colour
stands for the blood of Christ.

Christians in Egypt, who are also called
Copts, do not eat meat for 55 days before
Easter.

In Ethiopia, the Easter festival is called
Fassika. On Easter Sunday, people wear a
traditional white costume called yabesha
libs.

Children in Lebanon collect eggs from
villages. They dye the eggs brown, green,
yellow and red, and use them in egg-
cracking games.

Chilean radio stations play special music
on ‘mourning programs’ between Good
Friday and the morning of Easter Sunday.
The first Sunday after Easter is called
Quasimodo and a colourful open-air mass
is held.

Each year, a carnival is held in Italy. It
begins in January and lasts until the start
of Lent!



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /ENU (Use these settings to create PDF documents with higher image resolution for high quality pre-press printing. The PDF documents can be opened with Acrobat and Reader 5.0 and later. These settings require font embedding.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


